
2008 Dora Maxwell/Louise Herring Award Winner Summaries 
 
DORA MAXWELL SOCIAL RESPONSIBILITY RECOGNITION PROGRAM 
 
Dora Maxwell (Less than $5 million in assets) 
 
First Place: 
 Great Horizons Federal Credit Union (IN) 
 
A team from Great Horizons FCU raised $1,432, a total $232 more than its goal, for the 
local American Cancer Society's Relay for Life. The team's members ranged in age 
from 13 to 70 and included the entire staff of the credit union. Funds were raised 
through sales of items such as candy bars and "beanies," a donation of a portion of a 
loan skip-payment program fee and donations from members and area businesses.   
 
 
 
Dora Maxwell ($5-$20 million in assets) 
 
First Place: 

Kekaha Federal Credit Union (HI) 
 

Kekaha FCU partnered with United Way and the Internal Revenue Service to serve as a 
Volunteer Income Tax Assistance (VITA) site. The credit union prepared 108 federal tax 
returns, far exceeding the original goal of 38 set by the IRS and United Way. Of the108 
returns, 26 qualified for Earned Income Tax Credits totaling $41,660. Front-line staff 
served as intake officers and the credit union's manager earned the necessary 
certifications to file the returns. Initially the credit union planned to open Saturdays to 
prepare the returns, but found that it needed to provide the service during regular 
business hours as well to meet the schedules of many people in the community.  
 
Second Place: 
 GraCo Federal Credit Union (MI) 
 
GraCo FCU provided 232 backpacks filled with school supplies to 10 area elementary 
schools for distribution to kids in need. Each school also received a large box of 
additional supplies for use during the school year. The credit union raised funds by 
selling candles and soliciting donations of school supplies from members and by placing 
collection barrels in five stores.  
 
Honorable Mention: 
 Pee Dee Federal Credit Union (SC) 
 
PeeDee FCU sought to improve the financial knowledge of community members 
through its Financial Literacy Project. The project included raising funds for the Florence 
Area Literacy Council to use to purchase teaching materials, mobilizing staff to teach 

 



the courses, and raising awareness of the Council and financial literacy. The credit 
union raised $730, exceeding its goal by $130, by holding a bake sale, staff dress down 
day, a raffle, and soliciting member donations.  
 
 
 
 
Dora Maxwell ($20-$50 million in assets) 
 
First Place: 
 Evansville Federal Credit Union (IN) 
 
Evansville FCU raised $11,000 for the construction of Ruth's House, a six-month 
residence that provides transitional housing for women who are recovering from alcohol 
and drug addiction. The credit union collected donations, held a "half-pot" raffle at its 
annual meeting, sold shirts, and also enlisted the help of high school students enrolled 
in advanced marketing classes. In a fund-raising project based on the popular television 
show "The Apprentice," teams of students raised $5,000 for Ruth's House by selling 
candy, pizza, coupon books and raffle tickets.  
 
Second Place: 
 Education Plus Credit Union (MI) 
 
Education Plus CU used a multitude of methods to become the number one fund-raising 
team for the local American Cancer Society's Relay for Life. Through involvement of its 
entire staff, the credit union raised $14,014 through activities such as sales of 
luminaries, discount cards, candy, tulips, baked goods, cookbooks, and pizza kits, a 
casino bus trip, a bowl-a-thon, and a classic car show.  
 
Honorable Mention: 
 Raytown-Lee’s Summit Community Credit Union (MO) 
 
Raytown-Lee’s Summit Community CU focused its community efforts on children, 
participating in the Partners in Education program with two school districts. Activities 
ranged from working one-on-one with students; to fund-raising for equipment; to reading 
to pre-schoolers; to holding a book drive that resulted in $2,500 in donations and 2,500 
books. The credit union promotes its involvement to members by devoting a wall 
highlighting its educational programs and activities. 
 
 
 
 
 

 



Dora Maxwell ($50-$100 million in assets) 
 
First Place: 
 Education First Credit Union (MI) 
 
Education First CU partnered with Detroit Public Television to raise funds for 
educational programming. The credit union's $10,000 donation served as a challenge 
grant on December 11, which resulted in $31,600 in new pledges, for a total of $41,600 
raised for educational programming. Credit union volunteers staffed the phones and 
made on-air appearances. The credit union distributed posters and fliers at schools to 
promote the event and received favorable publicity for its efforts. 
 
Second Place: 

Heartland Credit Union (MN) 
 

Heartland CU's coat drive provided 422 clients of a local social service agency with 
outerwear to protect them against Minnesota's harsh winter weather. The credit union 
organized drop-off sites for new or gently used, clean coats at 10 businesses and 
organizations located in convenient, high-traffic areas. In addition, the credit union's 
coat drive stimulated the agency to acquire additional coats, resulting in a total of 600 
people actually obtaining coats.  
 
Honorable Mention: 
 Telco Community Credit Union (NC) 
 
The holidays were brighter for seven families because of the efforts of Telco Community 
CU. Its employees raised $3,100 throughout the year by selling items such as raffle 
tickets, baked goods, donuts, and pecans for its Christmas for Disadvantaged Children 
project. In addition, each branch provided food and other items. The seven families, 
which included 21 children ranging from infants to teenagers, were provided Christmas 
gifts, clothing and food.  
 
 
 
 
Dora Maxwell ($100-$200 million in assets) 
 
First Place: 
 Class Act Federal Credit Union (KY) 
 
Class Act FCU mobilized its resources to support the Every 1 Reads program, a 
community effort developed to improve the reading skills of the 20% of students in the 
Jefferson County Public Schools reading below their grade level. Class Act's 32 
volunteer tutors included its board chair and 65% of its total staff. The credit union 
worked with seven schools tutoring 18 students. In addition, Class Act raised nearly 
$1,200 from member donations and contributed $6,500, or $5 for each new member 

 



who joined the credit union in 2007 to the program, exceeding its $5,000 fund-raising 
goal by more than 50%. The credit union played an active role in helping 91.5% of 
students read at or above grade level. Class Act received favorable publicity for its 
efforts including being featured in Louisville Magazine.  
 
Second Place: 
 Financial Plus Credit Union (IL) 
 
In just 30 days, employees of Financial Plus CU leveraged $600 into more than $34,000 
to benefit those in need in its community.  Inspired by Oprah Winfrey's "Big Give," the 
credit union's version provided $100 to each branch and department. Through car 
washes, bake sales, various raffles, and other fund-raising activities employees 
generated funds for various causes, including helping a homeless family, purchase of a 
service dog for an autistic boy, donations to a veterans' home, senior center and food 
pantry, providing electrical work needed in the home of a family with special needs 
children, help for a family in which the mother awaited a kidney transplant as well as 
supporting other needs in the community. 
 
Honorable Mention: 
 Mid Missouri Credit Union (MO) 
 
Mid Missouri CU sponsored the Fort Leonard Wood Appreciation Night at the 
Springfield Cardinals baseball game held on Armed Forces Day. The credit union 
provided 1,800 free tickets to active duty military personnel and their families as well as 
coupons for hot dogs. The event also featured a "tee-shirt toss," a UH-60 Blackhawk 
flyover and concluded with fireworks. The credit union solicited donations from 
members and local businesses with the theme "Put a Soldier in a Seat" to help fund the 
event. 
 
 
 
 
Dora Maxwell ($200-$500 million in assets) 
 
First Place: 
           Rogue Federal Credit Union (OR) 
 
Rogue FCU reached out to area youth and young adults by creating age-based financial 
education programs and conducting sessions at the credit union and in the community. 
The credit union replaced an outdated youth savings club with its Saving Money Is Fun 
Kids Club, a tech-driven program for kids aged 0 to 11, featuring live events, a Web site 
and the chance to earn prizes when making saving deposits. Its CU Achieve program is 
aimed at 12 to 14 year olds and features seminars, a Web site and newsletter and 
financial products. Its CU Succeed program for those aged 15 to 18 years old, offers a  

 



variety of products and services to those who have completed a series of financial 
education seminars held once a week for a month. The CU Prosper program is directed 
at young adults aged 19 to 24 and features seminars on such topics as credit and credit 
reports and identity theft.  
 
Second Place: 
 Three Rivers Federal Credit Union (IN) 
 
Three Rivers FCU took raising awareness of hunger and helping to alleviate it to a new 
level -- literally.  Its sponsorship of "Canstruction" brought together staff from 11 
engineering and architectural firms with area high school students to design and build 
giant structures made entirely of canned food. The structures were built at an area mall, 
judged in nine competitive categories and then the canned food was donated to the 
community's food bank. The public was invited to pick the People's Choice winner by 
leaving canned food brought from home to vote for a structure. In its second year, 
Canstruction yielded 83,529 cans of food, some 75% more than the inaugural year's 
total of 47,641 and represented the largest single donation in the food bank's history. 
The credit union also gained the support of nearly 20 area businesses who donated, or 
steeply discounted their products and services. More than 80 of Three Rivers' 
employees volunteered in the effort. 
 
Honorable Mention:  
 LA Financial Credit Union (CA) 
 
LA Financial CU partnered with the NBA's LA Clippers to teach young people about 
money. Its "Kids Read to Achieve for Financial Literacy Program" rewarded the 17,729 
participating elementary and middle school students in 19 school districts with visits by 
LA Clippers players, game tickets, and Clipper merchandise. Students earned the 
incentives by reading books about saving, budgeting and becoming financially fit. The 
credit union also presented three financial literacy workshops that enabled it to present 
financial education in a small group setting to underserved youth in Los Angeles 
County. In addition, 68 high school students competed for $200 scholarships by 
submitting essays on financial literacy. A total of 52 schools participated in the program. 
 
 
 
 
Dora Maxwell (Greater than $500 million in assets) 
  
 
First Place:  
         Chartway Federal Credit Union (VA) 
 
Chartway FCU sponsored a Black Tie and Bogey’s event to benefit the Make-A-Wish 
Foundation. Credit union staff and volunteers contributed 1,670 hours to make the event 
successful. The event involved significant campaign development, employee and 

 



member promotion, and donor support, as well as participation by national celebrities 
and entertainers. Chartway’s board of directors and senior management team actively 
promoted participation and support through sponsorship acquisition and volunteer 
recruitment, media promotion and campaign development. The result: a total of 
$382,500 raised to provide wishes for children fighting for their lives.   
 
Second Place:  

Landmark Credit Union (WI) 
 
The goal of Landmark CU’s Hispanic initiative was to open the credit union’s doors and 
provide assistance to an underserved population. To that end, the credit union 
expanded its bilingual staff, offered innovative products to assist members in 
establishing credit, sponsored Volunteer Income Tax Assistance sites, provided 
remittance services and operated mobile sites for the Mexican Consulate through which 
individuals can apply for passports and matricula consular cards. Through these 
program components, Landmark has opened hundreds of accounts and offers loans at 
consumer-friendly rates. 
 
Honorable Mention:  

American Heritage Federal Credit Union (PA) 
 
The Music Therapy Program at Children’s Seashore House in Philadelphia is designed 
to help children recovering from debilitating injuries or facing life-threatening illnesses. 
American Heritage FCU’s Kids-N-Hope Foundation, established in 1996, provides funds 
to support the Music Therapy Program through a variety of promotional events 
throughout the year. In 2007, the credit union contributed $55,000 to the Music Therapy 
Program, bringing total contributions over the life of the program to $455,000. 
 
 
 
 
Dora Maxwell (Credit Union Chapter or Multiple Credit Union Group) 
  
First Place:   
 Flatiron Chapter of Credit Unions (CO)  
 
The Flatiron Chapter of Credit Unions sponsored a Credit Union Harvest Run/Walk to 
benefit Community Shares of Colorado. Community Shares connects state residents to 
more than 100 charities and causes that benefit the community. The event attracted 
more than 300 participants. Donations received through the Harvest Run/Walk 
comprised the largest single contribution to the agency for 2007. The event also raised 
awareness of the role credit unions play as corporate citizens in their communities. 
 
 
 

 



Second Place:  
 Credit Union Miracle Day, Inc. (VA)  
 
Credit Union Miracle Day, Inc. is the credit union title sponsor of the Credit Union Cherry 
Blossom Ten Mile Run, a partnership of 83 credit union sponsors and 40 partnering 
organizations that unite for the benefit of the Children’s Miracle Network (CMN). The 
Run is a world class sporting event held each spring along the memorials in 
Washington, D.C. It is in its 36th year of operation. The project raised $828,000. More 
than $500,000 was distributed to hospitals in 19 states to help children at risk. The 
project also raised awareness of credit unions by lawmakers and staff members on 
Capitol Hill. 
 
Honorable Mention:   

Austin Chapter of Credit Unions (TX) 
 
As part of its pledge to raise $2.5 million over seven years to fund the Austin Chapter of 
Credit Unions Inpatient Wing at the Dell Children’s Medical Center of Central Texas, the 
Austin Chapter conducted a number of fund-raising projects including a raffle with a 
goal of $150,000. The chapter solicited the three raffle prizes: a Pontiac G6, two round-
trip airline tickets and a flat panel television. More than 1,000 credit union employees 
from 19 credit unions sold tickets for the raffle. As a result, the raffle raised $157,000. 
The Chapter also conducted a golf tournament that raised $170,000.  
 
 
 

LOUISE HERRING PHILOSOPHY IN ACTION PROGRAM 
  
Louise Herring (Less than $50 million in assets) 
  
First Place:   
 Affinity First Federal Credit Union (ND) 
 
Affinity First FCU partnered with Minot’s Quentin Burdick Job Corps Center to allow 
students to complete their work-based learning requirement at the credit union. The 
result is a Job Corps Student Credit Union, the first organization of its kind in the U.S. 
The student credit union, located on the Burdick Job Corps Center campus, is operated 
by Burdick Job Corps students who are completing their education in preparation for 
becoming income-earning citizens. Training for Student Credit Union positions is 
conducted by employees of Affinity First. Since its inception, the Student credit union 
has employed 12 young people and opened 52 accounts at its office.  
 

 



Second Place:    
 Upstate Federal Credit Union (SC) 
 
The Fusion Initiative sponsored by Upstate FCU is designed to reach young people in 
Anderson County through the FUSION Warehouse Youth Center. The initiative includes 
an ATM placed at the Center, writing a grant proposal, holding ceremonies for a 
children’s room, partnering with the Anderson University Business Department to 
operate a student-run credit union inside the FUSION Youth Center. The program also 
partners with SIFE-Students in Free Enterprise to market the student credit union 
branch and teach financial education; and with Work Link and Tri-County Technical 
College to teach financial skills to at-risk youth. 
  
Honorable Mention:  

Personal Care America Federal Credit Union (CT) 
 
Personal Care America FCU’s Planning Ahead for Cash Emergencies (P.A.C.E.) 
savings account is designed to cover unexpected cash outlays, and help to avoid 
dependence on credit cards and payday lending firms. The account carries an interest 
rate of one percent above the credit union’s 12-month certificate of deposit, and pays a 
$100 bonus to the first 100 members to reach a $500 balance. Withdrawals are 
restricted to "unexpected and extraordinary" needs. As part of the program, members 
meet with credit union staff for financial counseling. Credit union staff help members 
design their personal systematic savings plan.  Personal Care America opened 30 
accounts with an average balance of more than $1,000 in one month, and members 
saved nearly $250,000 in systematic savings accounts in a six-month period.  
 
 
 
 
Louise Herring ($50 to $250 million in assets) 
 
First Place: 
 Jersey Shore Federal Credit Union (NJ) 
 
Looking to the future of its young members, Jersey Shore FCU created two youth clubs 
that teach children and teens about money management and the importance of saving. 
Little Stars Club members receive a membership kit that includes a “Saving Money Is 
Smart” activity book, bookmarker and crayons. The My Shore Teen Club gives teens 
insight into the important financial decisions they will face, thus preparing them for 
everything from college to investing. Since the inception of these clubs, both 
membership and deposits in these age groups has grown substantially.    
 

 



Second Place: 
 Mid Oregon Federal Credit Union (OR) 
 
To improve the financial security of its members, Mid Oregon CU offers Free Financial 
Workshops that encourage members to build wealth through saving and investing. The 
workshops educate members in the basics of money management, and provide 
incentives to change patterns of behavior and improve members’ financial condition. 
Workshops are conducted by volunteer Mid Oregon staff members. Seventeen 
employees (30% of the credit union staff) volunteered for this service in 2008. Total 
attendance was 167 members, 83% of whom indicated that they would return for future 
sessions.  
 
Honorable Mention: (Tie) 
 St. Louis Community Credit Union (MO) 
 
The Freedom From Checking program inaugurated by St. Louis Community CU gives 
members a second chance, and helps members who are considered unbankable. The 
account has limitations intended to avoid pitfalls and prevent members from falling into 
destructive money management habits. The objective is to restore members to qualify 
for mainstream financial products and services.  Members who successfully manage 
their Freedom From Checking accounts for six months become eligible for regular credit 
union checking accounts. In its first 15 months of operation, nearly 200 members 
opened accounts. 
 
 CSE Federal Credit Union (OH) 
 
CSE FCUs’ Credit Rebuilder Loan program offers credit-impaired members $1,000 
loans for 12 months at 18% APR with no credit report required; verified direct deposit or 
payroll deduction; and a three month minimum job time. The program is intended to 
help members avoid payday lenders and other high cost alternatives. The credit union 
granted loans to 890 members in 2007, totaling over $1 million, in a four week period. 
Since the program’s inception, only 13 loans have been charged off.   
 
 
 
 
Louise Herring (More than $250 million in assets) 
  
First Place:   
 Credit Union 1 (AK) 
 
The Credit Union 1 Credit Solutions program grants loans to members with no credit, 
limited credit or damaged credit, with the goal of helping those members become 
eligible for mainstream loans. The program offers education on loans, credit, collections 
and basic financial skills. There are no fees or late charges, and members have the 
opportunity to reduce their rate for on-time payments, enrolling for direct deposit and 

 



 

automatic payment. The Credit Solutions program has opened 480 loans totaling $3.9 
million for members who otherwise would not meet underwriting standards. The 
program represents almost two percent of Credit Union 1’s consumer loan portfolio. 
 
Second Place:   
 US Federal Credit Union (MN) 
 
US FCU’s Eastside Financial Center was created to bring low cost financial services to 
an underserved area of the credit union’s market. The Center serves people of every 
income level, including numerous unbanked individuals. The Center offers access to a 
specialized menu of affordably priced financial products, along with a host of financial 
education programs. The goal of the EFC is to help people in the community learn, save 
and prosper. In its first five months of operation, the Center held 26 orientation sessions 
informing 461 members of the benefits of its IDA program. The branch also welcomed 
more than 250 new members with nearly $1 million in consumer loans and $2 million in 
deposits.  
 
Honorable Mention: (Tie) 
 MECU of Baltimore, Inc. (MD)  
 
Homeownership is often called The American Dream. As part of its commitment to 
members, MECU developed an integrated mortgage program to make buying and 
keeping a house easier, particularly for members of modest means. The credit union 
offers special mortgage products with reduced interest rates, provides access to 
education and support and partners with organizations that offer grants and loans or 
provide education to homeowners learning to manage home ownership. During 2007, 
270 members registered for MECU’s home buyer's workshops, and the credit union 
financed 151 new mortgages under the program.  
 
 Northwest Federal Credit Union (VA) 
 
To appeal to its younger members, Northwest FCU created four youth club accounts, 
including the Sweet Pea account for newborns to age 3; the Westies Kids Club for 
children age 4 to 8; Plan It Now, for children age 9-12; and the First Rewards program 
for teens age 13-17. These programs provide both children and their parents with the 
tools they need to establish solid financial skills. In the first nine weeks of operation, the 
credit union opened 407 youth club accounts, and helped these members save a total 
of more than $417,000. 
 
 

#  #  # 
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